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See Page 2 for Set-up, Production information and Art requirements.

FHA Doorhangers  
& FHT Hangtags

•�Price includes four color printing on one side only with 
standard planting instructions behind each pop-out for FHA, �
at the bottom for FHA-S and FHT.

•�See page 2 for available stock shapes. Please specify 
shape when ordering. 

•�100% recycled plain paper also available, �
add $.20(A) each.

•�For second side printing add $.40(A) each plus �
additional set-up charge.

•Imprint areas: �FHA: 	 3" x 3 ¾"
FHA-S: 2 ¾" x 4 ¾"
FHT:	 2 ½" x 2 ½"

Pop'em out & Plant'em!

Description Size 250 500 1000 2500

FHA Pop-Out  
Doorhangers

3 1/4"  x  8 1/2" 1.60 1.30 1.20 1.10

FHA-S Seeded  
Doorhangers

3 1/4"  x  8 1/2" 2.10 1.70 1.50 1.30

FHT Seeded Hangtags 3 1/4"  x  6" 1.68 1.48 1.28 1.08

(A)

FBU Bud Pop-Out
•Price includes four color printing on one side only with 	
	 standard planting instructions on back side of card.
•Stock Shapes available are House, Star, Flower, Heart and 
  $ Sign. If custom shapes requested, contact us for pricing.
•�100% recycled plain paper also available, add $.20(A) each.
•Imprint area: 2" x 3"

Pop'em out & Plant'em!

Note:
Shapes are enhanced in catalog so they can be seen easier. On the actual finished product, the paper squares are all the same 
color. Paper colors are as shown above with coordinating shape.

Description Size 250 500 1000 2500

FBU Bud Pop-Out 3 3/8" x 6" 1.70 1.50 1.30 1.20
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